Background and Purpose: The aim of this paper is to evaluate public acceptance toward Islamic banking system in Malaysia by using the market structure analysis as proposed in industrial organizational studies. The structural approach framework was used to evaluate the nature and changes of market concentration in the Malaysian Islamic and conventional deposit markets.
Muslims in Singapore used the Islamic banking system as it is a religious claim, but their understanding of the Islamic banking system is equivalent to non-Muslims, which is very low.
The second category is the study on perception toward Islamic banking, focusing on the general group of the consumer not matter whether they are Muslims or non-Muslims.
Faisal, Akhtar, and Rehman (2014) did this kind of study for the Indian banking industry. Their findings found that the level of awareness of Islamic banking is higher among Muslims in India, but they were less aware of the features and institutions of Islamic banking. On the other hand, non-Muslims address issues like security, profitability, and risk minimization in the selection of banking services. The awareness of Islamic banking among non-Muslims in India is very low. Hence, their study suggested the implementation of suitable marketing strategies in order to increase people awareness of Islamic banking among the societies in India. The finding differs from Saiti (2015) , although the understanding of Islamic banking system is higher among Muslims, non-Muslim communities possessed a positive perception toward the Islamic banking system in Malaysia. Mohamad and Majid (2016) also provide the same finding in their study among the non-Muslims community in Kedah. This may be due to the more Islamic environment in Malaysia as the majority of its people are Muslims. In addition, aggressive government efforts in introducing and developing the Islamic banking system in Malaysia since 1983 have also opened up space for non-Muslims to understand the Islamic banking system.
The third category compared the consumer based on the banking system, Islamic and conventional banking, for instance, Saad (2012) conducted a study to assess the level of customer satisfaction over services provided by Islamic and conventional banks in Malaysia.
The findings show that the majority of respondents are very satisfied with conventional banking services compared to Islamic banks. Thus, Islamic banks must improve the quality of services so that it can compete with conventional banks that have a stronger position in the market.
Ahmad, Kasshif, and Safwan (2011) have also conducted a survey to investigate the satisfaction of bank customers toward products provided by Islamic and conventional banks in Pakistan. Their findings show that customers are more satisfied with the products and services offered by Islamic banks as compared to conventional banks. They also found that gender affects the level of satisfaction in Islamic banking, where men are more satisfied than women.
However, the gender factor is not significant in the conventional banking system. Hence, they suggested to bank managers to improve their products by considering the demographic characteristics of the customers. Moreover, many recent studies in dual banking industry show that bank customers have positive attitudes towards Islamic banking compared to conventional banking (Chaouch, 2017; Okumuş, 2015; Rezwan, Shabnaz, & Shajahan, 2015) . Journal of Nusantara Studies 2020, Vol 5(1) 
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The fourth category is the study conducted among the non-Muslims customers of Islamic banking as done by Hossain and Roy (2017) for Bangladesh banking industry. Their findings show that the non-Muslim community in Bangladesh has a positive perception of the Islamic banking system. Most respondents used Islamic bank services for deposit purposes.
Most of them are attracted to the deposit rate offered by the Islamic banking system. The non-Muslim community has also highlighted that the offering of Islamic banking products and services is broad and unlimited to Muslim communities only. They even acknowledged the change in behaviour among non-Muslim communities who choose Islamic banks as opposed to conventional banks. Abdullah, Sidek, and Adnan (2012) conducted a study to assess the perception of non-Muslims toward Islamic banking products and services in Malaysia. The findings show that non-Muslim communities in Malaysia have knowledge and understanding of the Islamic banking system, and the majority of the respondents in this study have accounts in both banking systems. High educational background made this community able to find information regarding Islamic banking system. In fact, they believe that the Islamic banking system is able to dominate conventional banking in Malaysia in the future.
Previous studies on customer perceptions of the banking system, regardless of the Islamic or conventional banking system, mainly used survey to collect primary data. This study differs from past studies because changes in the behaviour of bank customers are analysed using secondary data. Deposit trends among the depositors will be analysed to investigate the acceptance and awareness of customers toward Islamic banking compared to the established conventional banking system. In addition, the Malaysian banking industry is unique and interesting to study because changes in the depositors' behaviour can be analysed for two banking systems, namely the Islamic and conventional systems. The question is, are the Islamic banks able to increase the degree of competition to attract customers with the existence of a strong conventional bank? Therefore, different from the previous study, this study will use the industrial organizational framework in order to analyse changes in the behaviour of depositors in the dual banking system in Malaysia.
Market Structure Analysis
In the field of an industry organization, a structural approach is used to examine the market structure of an industry. Structural approach refers to the use of structural characteristics of the market such as concentration and the firm's market share to classify the structure of an industry.
Many studies use the structural approach to examine the degree of concentration and competition in the banking industry (Mia, 2018; Mohammed, Ismail, & Muhammad, 2016;  to commercial banks because these banking categories provide products and services that are close substitutes for each other. According to industrial organizational theory, the sample in this study is accurately defined in terms of the product; hence, fulfilling the definition of a relevant market. The financial data is expressed in Malaysian Ringgit (MYR).
Concentration Measure
Concentration measure in this paper is calculated for total customer deposits based on the formulas presented in the following section using Excel. The well-known concentration measure is Concentration Ratio of n largest firms in the market (CRn). According to Harrison and Rude (2004), the concentration ratio is a simple measure that addresses an inequality dimension by stressing the relative position of the largest firm. The n bank concentration ratio shows the market share obtained by the largest firm in the industry. For instance, CR3 measures the market share of the three largest firms, while CR8 measures the market share of the eight largest firms. Theoretically, there is no rule to determine the value of n, therefore, the number of banks included in the measurement of CR is a rather arbitrary decision.
Previous studies used the CRn to investigate the market structure of the banking industry (Mohammed et al., 2016; Mohammed, Ismail, Muhammad, Jalil, & Noor, 2015; Ariss, 2010; Abdul Majid & Sufian, 2007a) . However, the present study used the concentration ration to analyse the acceptance of customers toward Islamic banking compared to conventional banking. Hence, banks with high deposit amount are the preferred bank among customers.
Simplicity and limited data requirement make the n bank concentration ratio one of the most frequently used measures of concentration in the empirical literature (Deltuvaitė, Vaškelaitis, & Pranckevičiūtė, 2007) . The formula for CRn is shown in equation (1).
where = the market share of i'th largest bank in the industry = the size of firm i N = the number of firms in the industry.
The range of CRn is between zero and one. 
Correlation Analysis

Pearson Correlation Analysis
The Pearson correlation analysis is used in this study to investigate the strength of the linear relationship between two variables. The relationships among the variables can be positive, negative, or not related. The value of the correlation coefficient is between -1 and +1. The larger the absolute value of r, the stronger the linear relationship between two variables. The formula for r can be expressed as follows:
where r = coefficient of correlation n = number of data points
The Pearson's correlation coefficients are calculated to analyse the relation between total customer deposits with bank's age (the number of years the bank was established), return on assets (ROA) and interest or profit paid to the depositors for each bank. The null hypothesis for testing the Pearson correlation stated that there is no linear relationship between two variables( 0 : = 0). In contrast, the alternative hypothesis stated the existence of a linear relationship between two variables( 1 : ≠ 0). The null hypothesis will be rejected if the pvalue is significant. Hence, we will calculate the three correlation coefficients as follow:
(i) P1: The correlation coefficient between the total deposits and the bank's age (ii) P2: The correlation coefficient between the total deposits and ROA (iii) P3: The correlation coefficient between the total deposits and interest, or profit attributable to depositors.
Spearman Rank Correlation
Spearman's correlation coefficients are calculated to investigate the strength and direction of the monotonic relationship between two variables. With the assumption that the data violated the fewer assumptions about the population, for instance, the data does not have any specific distribution. The monotonic relationship investigates, whether as the value of one variable increases, causes the value of another variable increases or decreases. The Spearman
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where i= paired scores.
The null hypothesis for testing the Spearman correlation that both tested variables are independent( 0 : = 0). In contrast, the alternative hypothesis stated that both variables are dependent ( 1 : ≠ 0). The null hypothesis will be rejected if the p-value is significant. The tested hypotheses are as follow:
(i) H1: Total deposits and bank's age are independent.
(ii) H2: Total deposits and ROA are independent.
(iii) H3: Total deposits and interest or profit are independent.
RESULTS AND DISCUSSION
This section describes the results obtained from the analysis of data based on the research methodology described in the previous section. The first part provides the analysis of the trends of concentration in Malaysian dual banking market. In addition, the correlation analysis is reported in the second part. Table 1 shows the trends in total deposits and total loans in Islamic and conventional banking system, respectively. The value of concentration for the CRn's of the total deposit is slightly higher for Islamic banking compared to the conventional banking market. A higher concentration in terms of deposits shows higher market power gained by the banks, particularly large banks, due to the support by customers. These findings show that banks are able to acquire a bigger market share in deposits without expanding their size. CR1  CR2  CR3  CR4  CR8  CR1  CR2  CR3  CR4 The trend of bank selection among depositors is shown in Figure 2 . The leading bank in conventional banking deposit market is Maybank, followed by Public Bank (1997 ( -2011 ( ) and CIMB (2014 ( -2016 . Surprisingly, the leading bank in 2012 and 2013 was a foreign bank, Hong Kong and Shanghai Bank Corporation (HSBC), followed by Maybank, Public Bank and CIMB. Hence, it provides evidence that customers had begun to save their money in other Islamic banks that are less preferred before this. Further, the CR4 for both banking system also did not The trend in concentration shows the parent banks influenced the selection of banks among customers in the Islamic banking industry in the conventional banking system. Hence, a good reputation by the practitioners of conventional banks gives an impact to the Islamic banks that was formed by the same bank group. This finding clearly shows that customers still lack confidence in the ability of Islamic banks to provide banking services compared to the long-established and experienced conventional banks. This finding supports the earlier finding by Osman, Ali, Zainuddin, Wan Rashid, and Jusoff (2009), who claim that customers are more satisfied with the services provided by conventional banks. Therefore, in order to build a good reputation among customers, Islamic banks have to offer attractive deposit packages. For instance, Al-Awfar deposit scheme, which was introduced by Bank Islam, has attracted many customers to save their money in the financial institution that suits the sharia compliance. This is a good move and should be emulated by other Islamic banks in order to attract more customers to engage in financial activities that are sharia compliance. In addition, the trend of deposit market concentration shows that brand loyalty is higher among conventional bank customers due to the consistency in the selection of banks to save their deposit. In contrast, the selections of Islamic banks by customers often change, as shown in Figure 1 . Thus, Islamic banks should improve the quality of services to increase customers' loyalty to the banks. A number of studies also suggested the same steps that Islamic banks should improve the quality of services in order to face the competition with conventional banks that have a strong position in the market (Al-Hunnayan & Al-Mutairi, 2016; Saad, 2012; Metawa & Almossawi, 1998) stated that the rank of BIMB in the market is still poor. This position clearly shows that public acceptance of the Islamic banking system is still not encouraging. However, recent developments have shown that public acceptance toward the Islamic banking system has Journal of Nusantara Studies 2020, Vol 5(1) 356-377 ISSN 0127-9386 (Online) http://dx.doi.org/10.24200/jonus.vol5iss1pp356-377 371 grown. For instance, Maybank Islamic achieved its sixth position in the deposit market by having a 5% deposit share in the banking industry in 2012. This is a good indicator, and Islamic banks should take this opportunity by conducting suitable marketing strategies to increase people awareness of Islamic banking. 
Market Structure Analysis
Year Islamic Conventional
Correlation Analysis
Pearson correlation coefficients for both the Islamic and conventional banking system are shown in Table 2 . The strong relationship between the tested variables exists if the value of correlation coefficients exceeded 0.5. Besides, the correlation coefficients, P3 show the existence of a significant and strong positive relationship between total deposits and interest or profit attributable to the depositors. This finding supports the evidence that depositors in both banking markets are very concerned about the returns received from their saving in the banks. This finding is similar to Kontot, Hamali, and Abdullah (2016), who stated that high return is the important factor that influenced the customers' decision. Hence, banks in both banking streams should ensure that the returns received by the depositors are reasonable to maintain customers' loyalty to the bank, particularly Islamic banks. Table 3 shows the Spearman correlation coefficients for both banking systems. The Spearman correlation coefficients validate the Pearson correlation results, which provide evidence on the existence of a positive relationship between total deposits with the bank's age, ROA, and interest or profit paid to depositors. The result of the hypothesis testing rejects the null for all three hypotheses. Hence, providing several conclusions as follow: First, total deposits and bank's age are dependent on the Islamic and conventional banking system. This result supports the existence of 'learning by doing' theory in the Malaysian dual banking industry. However, the magnitude of the relationship is higher for Islamic banks compared to conventional banks. Therefore, experience in doing businesses is more important to Islamic banks in order to attract more depositors. 
